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Abstract

The concept of CRM is a concept aimed at establishing a good relationship with the customer. The concept of
CRM appears based on the paradigm that sellers should be able to maintain the loyalty of consumers who buy
their products. The business strategies found in the CRM concept aims to increase customer satisfaction so that it
can improve consumer loyalty. In this era of digital and globalization nowadays, where information is so
accessible and enjoyed by all circles using the application Pika CRM is very helpful business people in
marketing their products, a strong brand can make it very easy to know and sell to consumers because branding
or brand users feel so very important to have. Many companies and independent business units currently depend
on the brand to market the products they produce so that they can sell easily with a brand that is already known
to the community. One of the growing business units currently is a business unit of the side dish of the Mandeh
area of West Sumatra's south coast. Therefore, the important role of good and interesting branding is necessary

to increase the sales of the Mandeh area side dishes at a higher price.
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INTRODUCTION

CRM (Customer Relationship Management)
is the integration and strategy used by

companies to handle interactions with
customers[1]. Through this CRM we can find
the most updated information about

customers, starting from complaints, product
requests, and types of services that need to be
improved. Currently there are many business
actors who are trying to be active on social
media to be closer to their customers, this
form of CRM is traditionally a customer
service connected via telephone, but now it is
in the form of an application that can also be
connected to social media so that it is easier
and no need to lose track, the function is even
more flexible[2]. There are many benefits
that can be obtained from CRM in branding,
but not all companies and business actors
understand how to use it, including the Lauak
Bada business unit in the Mandeh area which
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still uses manual methods in marketing their
products[3]. Lauak Bada is a type of food
that is in great demand by many people, in
addition to its less complicated processing
methods, not too expensive prices and good
taste [4]. In addition, the Mandeh area, which
is one of the areas in West Sumatra, is
famous for its natural marine wealth, and
most of the residents in the Mandeh area have
fishermen's eyes. Usually the fish caught by
fishermen, they process it into dried fish or
usually called Lauak Bada[5]. Lauak Bada
that has been processed is usually sold to the
warehouse at a price determined by the
warehouse owner. This results in less income
received by the fishermen, because the
warehouse usually buys from fishermen at
low prices and resells them at high prices[6].

For business units such as lauak bada in the
Mandeh area, it is very important to create a
brend so that it is better known by the
community and fishermen can sell this lauak
bada directly without having to sell it to a
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warehouse[7]. With this branding, it is hoped
that Lauak Bada in the Mandeh area will be
more famous and fishermen can market it
more easily[8]. Brands in marketing are very
diverse. Brand can involve one or a
combination of several factors (hame, term,
sign, symbol, or design) to identify a product
or service provided by the seller
(combination of sellers) that distinguishes it
from its competitors. Brands can distinguish
one product from another and provide certain
value to these products’. Brands can
strengthen a person's trust in a certain
product. Brand evokes certain emotions, and
is one that influences or encourages someone
to behave in a certain way, for example,
buying or not buying something[10]. Brand
was created to convince potential customers
about the superiority of a product's quality,
reliability, social status, value, or safety
standards. Brand indicates that every product
bearing a certain brand comes from the same
manufacturer, distributor, or origin[11].

METHOD

This research was conducted in the Mandeh
Pesisir Selatan area of West Sumatra from
February to March 2020. Data were collected
using in-depth interview techniques with key
informants, namely the fishing community to

answer the research objectives. Data
collection is complemented by field
observations and literature studies. The
collected data were analyzed using

descriptive qualitative methods and then
drawn conclusions and recommendations.

The process of identifying problems that

occur in the lauak bada business in the
Mandeh area, there are still many
deficiencies in knowing their business

products so that the income of the fishermen
there is still minimal. The process of
collecting data by conducting observations
and interviews with the fishermen of the
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Lauak Bada business in the Mandeh area of
West Sumatra.

RESULT

So far there has been no official logo for the
sale of Lauak Bada in the Mandeh Pesisir
Selatan area of West Sumatra, only manual
sales are carried out, namely by selling
directly to the people around the Mandeh
area and this is certainly not perfect because
of the limited marketing of the side dishes, so
that people do not. can sell more at a
reasonable price too. It is hoped that the new
Branding Logo can help all these problems.

Logo design which is a functional
requirements analysis will include several
stages. A logo is very important to introduce
or promote a company, products and services
to the wider environment, in this case the
community. A logo is a reflection or image of
the identity of a company or individual. A
logo can provide a (visual) picture of what a
person or a company is doing. With the help
of a logo, it can make it easier for the public
(audience) to remember a company and what
products or services it provides. In the
process of designing the Lauak Bada logo,
using a simple concept. The lauak bada
family logo design concept uses elements
from the visuals of fish, sun and beach. All
other visual elements will be combined with
a simple layout technique but still reflect an
impression that matches the identity.

Logo Design Discussion

The design of the lauak bada logo is a
picture or face of the identity of a company.
In such a broad business environment,
nothing can help a company or product
stand out from the other companies and
products other than a logo. Logos are an
essential part of brand recognition. Through
other marketing activities such as
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advertising, consumers began to associate
logos with companies. Public recognition of
logos is not an easy job, that's why logos
have their own meaning and characteristics,
and may undergo changes. The lauak bada
logo is designed in accordance with the USP
(unique selling proposion), namely, using
views of the sea and sun as a form of
illustration of the lauak bada producing
area.

Concept

The concept of making the Bada Mandeh
Brand / Business logo is made as an identity
in the form of a combination logo, namely
the combination of elements or distinctive
images of the business with text. Use a light
color so that the logo is easily visible. And
has a great meaning in every element in the
logo.

Manual Sketches

Figure 1. Manual Sketches

Figure 2. Manual Sketches Concept

Digitaliation Process
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Figure 4. Step 2
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Figure 5. Color Concept

Final Logo

The final side dish branding logo for the
Mandeh area can be seen in the Figure
below:

MANDEH
o 8526322334

Figure 6. Final Logo
Logo Philosophy
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Figure ‘7. Sunset

This sunset view illustration was taken aims
to inform that West Sumatra Province has a
large coastal area and has beautiful views.
Sehinnga can attract many tourists to come to
the Beach Area and buy Bada Mandeh
Products.

o,

Figure 8. Water

This water describes seawater which is the
origin of the place where the staple
ingredients of this product are obtained,
namely Bada Fish which can only be found in
the sea. Kemudin water is also a symbol of
coolness in the hope that all consumers who
buy this product will not cause
disappointment and like the products of
Lauak Bada at Mandeh's business.

BADA
MANIDIER

& (082386999118
Figure 9. Tag Line

As a Marker Brand / business. Taking red,
yellow and orange colors because they have
the meaning that is strong and enthusiastic. In
accordance with the vision and mission of
Usaha Bada Mandeh.

Avg <
Figure 10. Fish
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As a sign that this product is processed from
fish. Then also bada fish is a fish that lives in
almost all seas in Indonesia as well as the
Bada Mandeh brand / business this must be
able to spread throughout Indonesia.

Figure 11. Circle

This circle was taken because it has a good
meaning, namely Concentration, etermination
in reaching the target and the yellow color
means courage and enthusiasm. in ccordance
with the vision and mission of this Bada
Mandeh Product Business, namely Becoming
the best-selling seller and supplier of bada
side dishes and becoming a well-known
brand in West Sumatra Province and even out
of West Sumatra Province

Logo Results

The result of this brand logo is applied in one
of the merchandise of the Lauak business in
the Mandeh area.

Figure 12. Logo Results
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CONCLUSION

From this research, the logo design is
created as the identity of Lauak Bada as
well as the promotional media for Lauak
Bada in the Mandeh area to the wider
community, so that it gets a better
impression and is better known by the
public. In addition, a logo is the identity of a
product so that it is different from others
and a sign of ownership to distinguish
business ownership even though it operates
in the same field.

REFERENCE

[1] Intan Tri Jati Ningrum, “Pengaruh
Even dan Brand image terhadap minat
beli produk rokok sampoerna A MILD
pada PT Sampoerna area marketing
Surabaya,” e-Jurnal Manaj. Kinerja,
vol. 2, no. 1, pp. 57-69, 2016.

[2] Emrizal, “Destination Branding dalam
strategi pemasaran destinasi (sebuah
tinjauan teoritis),” polibisnis, vol. 8,
no. 2, pp. 1-10, 2016.

[3] A.S.Bangkang and Hendra N. Tawas,
“Pengaruh Brand Awareness Dan
Promosi Terhadap Loyalitas Merek
Dengan Brand Popularity Sebagai
Variabel Intervening Pada Pemilihan
Kepala Daerah Di Provinsi Sulawesi
Utara,” J. EMBA, vol. 3, no. 4, pp.
191-206, 2015, doi:
10.11428/jhej1987.42.1809.

[4] Rosmayani, “Customer Relationship
Management,” J. valuta, vol. 2, no. 1,
pp. 83-98, 2016, doi:
10.4324/9780080490854.

[5] M. Pratiwi and W. Marta, “Penerapan
Konsep Customer Relationship
Management Dalam  Membangun
Branding Catering Kota Padang,”
KOMIK (Konferensi Nas. Teknol. Inf.
dan Komputer), vol. 2, no. 1, pp. 78—

LLDIKTI Wilayah X

JURNAL IPTEKS TERAPAN
Research of Applied Science and Education VV14.i3 (234-238)

[6]

[7]

8]

[9]

[10]

[11]

ISSN  :1979-9292
E-ISSN : 2460-5611

86, 2018, doi:

10.30865/komik.v2i1.912.

M. Pratiwi and Widia Marta, “Analisa
Desain  Komunikasi Visual Untuk
Membangun E-Branding Ukm
Catering Kota Padang Dengan Konsep
Crm (Customer Relationship
Management),” Maj. lIm. Inform., vol.
25, no. 2, pp. 242-251, 2016.

A. A. Rahman, A. Supaidi, I
Aslamiah, and A. Ibrahim,
“Implementasi Customer Relationship
Management (Crm) Pelayanan
Pelanggan (Corporate) Divisi Bges
Pada Pt Telkom Witel Sumsel,” JRMSI
- J. Ris. Manaj. Sains Indones., vol. 9,
no. 1, pp. 72-78, 2018, doi:
10.21009/jrmsi.009.1.05.

J. P. Wildyaksanjani and D. Sugiana,
“Strategi  Customer  Relationship
Management (CRM) PT Angkasa Pura
II (Persero),” J. Kaji. Komun., vol. 6,
no. 1, pp. 10-22, 2018, doi:
10.24198/jkk.v6i1.8754.

M. Nastain, “Branding Dan Eksistensi
Produk (Kajian Teoritik Konsep
Branding Dan Tantangan Eksistensi
Produk),” CHANNEL J. Komun., vol.
5 no. 1, pp. 14-26, 2017, doi:
10.12928/channel.v5i1.6351.

I. Diarta, P. Lestari, and I. Dewi,
“Strategi Branding dalam Promosi
Penjualan Produk Pertanian Olahan
PT. Hatten Bali untuk Pasar Pariwisata
Indonesia,” J. Manaj. AGRIBISNIS
(Journal Agribus. Manag., vol. 4, no.
2, pp. 170-187, 2016.

Heri Yanto, Yesri Elva dan Raja Ayu
Mahessa. " Modernisasi Bisnis UKKM
dengan Inpementasi Teknologi Cloud
Di Kota Padang,” Jurnal IPTEKS
Terapan V14.i1 (19-24), 2020

238

Submitted : 27 Agt 2020 — Accepted : 25 Sep 2020 — Published : 13 Okt 2020



